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Welcome to a new era 
of Canada’s History 
magazine — signified by 
our elegant new look, 
larger book size, quarterly 
frequency and two new 
departments.

Our open, inviting design complements the rich 
and diverse stories our readers love and expect 
from us. And we’ve added more. “The Dish,” our 
new food column, tells the tale (and shares the 
recipe) behind a well-loved food. “Restoration” 
looks at heritage buildings that have been given 
new and meaningful purpose. Favourite regular 
departments, such as Books and Destinations, 
meanwhile, have been given appealing visual 
upgrades. The result is an elegant, curated 
collection of the amazing stories that make up this 
country.

And the timing couldn’t be better. Now more than 
ever, Canadians want to know their history and 
need a factual, intelligent and accountable source. 
It’s a role that Canada’s History magazine has 
embraced since its inception more than a hundred 
years ago and is proud to continue to do so today.

We hope you will join us in bringing Canada’s 
history to Canadians.

Jacqueline Kovacs
Editorial Director

Now & Then

The Dish

Destinations

Restoration

INTRODUCING OUR NEW FORMAT

OBJECT OF INTEREST

Long shot
A soldier carved his memories into his First World War weapon

This 1916 Lee­Enfield No. 1 MK III, a 
.303­calibre rifle, nicknamed “Rosalie,” 
belonged to Henri­Paul Lecorre, a 
volunteer with the Canadian Expe­
ditionary Force’s 22nd Battalion, 
Canada’s only entirely francophone 
infantry regiment. 

Enduring difficult conditions on 
the Western Front, Lecorre consoled 
himself by carving the names of the 
battles in which he fought into his 
rifle — including Arras, Passchendaele, 
Courcelette and Vimy — a contraven­
tion of army regulations. Because he 
had “damaged” the rifle, he was obliged 
to reimburse its cost. After losing his 

weapon during a gas attack in June 
1918, Lecorre did not see his cherished 
Rosalie again until 38 years later, when 
he spotted it in an exhibition of mili­
tary artifacts in Lachute, Que.  
— Annick Desmarais

This article originally appeared in 
Cinquante merveilles de nos musées: Les 
Plus beaux trésors de la francophonie 
canadienne. This special­interest 
publication was part of Projet Portage, 
a five­year Canada’s History Society 
initiative to connect history lovers in 
French and English Canada, generously 
supported by the Molson Foundation.
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NOW  & THEN

Above: Henri-Paul 
Lecorre’s “Rosalie” was 
lost in a 1918 gas attack

Left: Lecorre’s carvings 
of “Passchendaele,” 
“Arras” and “Vimy”
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THE DISH

The waters that surround 
Canada’s most easterly prov­
ince are dotted with dories in 

the summer months. They’re jigging 
cod, which, despite the 1992 mora­
torium and limits on commercial and 
recreational fisheries, remains king in 
Newfoundland and Labrador. 

It’s so ubiquitous that “fish” 
almost always means “cod” there. 
Cod au gratin, a comforting cheesy 
fish casserole, is beloved across the 
province and works well with both 
fresh and frozen cod; it’s appreciated 
year­round, though especially at 
Christmastime. It’s a staple on restau­
rant menus and often found bubbling 
in Nan’s oven on Christmas Eve. 

Some think the first appearance 
of a written cod au gratin recipe was 
in the seminal cookbook Fat‑Back 
& Molasses: A Collection of Favourite 
Old Recipes from Newfoundland & 
Labrador by Rev. Ivan F. Jesperson, 

published in 1974. But many iterations 
with a variety of names appeared 
earlier in community cookbooks, 
church publications and newspapers 
across the province. The Nov. 10, 1933, 
column “Dietetics for the Home” in 
Corner Brook’s Western Star features 
a recipe for “Cod Fish au Gratin.” In 
St. John’s, a 1939 Observer’s Weekly 
column titled “Features of Interest to 
Women” included a recipe for “Cod 
and Cheese au Gratin” in a multi­page 
spread on the importance of eating 
fish. This was likely an unnecessary 
nudge, since the 1935 census notes 
Newfoundlanders were eating 
40 pounds of cod a year, “ninth 
among the fish­eating countries of 
the world.” 

The Treasury of Newfoundland 
Dishes was first published in 1958 
by the Maple Leaf Milling Company 
and the recipe for “Codfish au Gratin 
Casserole” appeared there as well as 

in subsequent editions. At the start 
of the fish section, editor Sally West 
wrote: “Folks with a love of the sea 
are always noted for their excel­
lent fish dishes, and here’s where 
Newfoundland cooking comes into its 
own.” The cookbook contains 51 fishy 
recipes; 21 are cod­based. 

Regardless of its culinary historiog­
raphy, cod au gratin has been a staple 
for home cooks and restaurants for 
almost 100 years. The now­closed 
St. John’s restaurant Bacalao garnered 
fame for its fancification of the dish 
in the late 2000s, but these days, most 
local grocery stores have a high­end 
version to take home and bake. CH

A fish tale 
This homey casserole brings the sea to tables throughout  

Newfoundland and Labrador

By Gabby Peyton

GABBY PEYTON 
is a bestselling author, culinary 
historian and food and travel 
writer based in St. John’s, N.L., 
where she’s always planning her 
next trip — to eat. 
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Cod au Gratin

Prep time: 
30 minutes

Total time:  
1 hour 15 minutes

Servings:
4 to 6

INGREDIENTS
• 1½ lb cod fillets, skinned, deboned 

and cut in bite-size chunks 
• ¼ tsp salt, divided
• ¼ tsp pepper, divided
• 1 tbsp olive oil
• 1 onion, diced
• 5 tbsp salted  

butter, divided
• 3 tbsp flour
•  2 cups milk
• 1 tbsp lemon zest, divided
• 1 tsp dried oregano, divided
• 2 cups grated cheddar cheese, 

divided
• 1 cup grated Parmesan  

cheese, divided  
• 1 cup dried bread crumbs

Preheat oven to 350°F.

In 8­cup casserole dish, season cod 
with a pinch each of salt and pepper. 
(Tip: If using frozen cod, thaw com­
pletely and pat dry with paper towel.)

In saucepan, heat olive oil over 
medium heat; cook onion until 
softened and translucent, about  
5 minutes. Add 3 tbsp of the butter and 
let melt; add flour, whisking. Slowly 

DIRECTIONS

add milk, whisking constantly until 
sauce is thickened and clings to back 
of spoon. 

Stir in ½ tbsp of the lemon zest and 
½ tsp of the oregano. Stir in ½ cup 
each of the cheddar and Parmesan and 
season with a pinch each of salt and 
pepper until well combined. 

Pour cheese sauce over cod, stirring 
until well coated. 

To make crispy bread crumb topping, 
in microwaveable bowl, combine bread 

crumbs and remaining 2 tbsp of 
butter; microwave on medium­high 
until butter is melted. Stir in ¾ cup 
of the remaining cheddar and 
¼ cup of the remaining Parmesan. 

Cover cod mixture with remaining 
¾ cup cheddar and ¼ cup Parmesan. 
Top with bread crumb mixture. Sprin­
kle with remaining ½ tbsp lemon zest,  
½ tsp oregano and pepper. 

Bake until bubbly and golden, 
about 40 minutes. Let rest for about 
20 minutes before serving. 

People have 
fished inshore in 
Newfoundland and 
Labrador for cod to 
sell since the 1500s, 
but the industry really 
took off in the 1800s   
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DESTINATIONS

Before paddling down the 
North Saskatchewan River 
in a giant communal canoe, 

we gather on the shore to prac­
tise singing in unison. “J’entends le 
moulin, tique, tique, taque,” we sing, 
first slowly, then at increasingly 
faster paces. “J’entends le moulin, 
tique, tique, taque.” 

We aren’t just belting out a 
French­Canadian folk song about 
a mill wheel, we’re imagining how 
it felt to be voyageurs transport­
ing furs and trade goods for the 
Hudson’s Bay Company. Repet­
itive verses taught men from 

Scotland, England and France to 
work together. 

The voyageurs measured 
distance in song and mapped the 
rivers with their voices, artist 
Danielle LaRose explains as we 
paddle between Métis Crossing, 
about 90 minutes northeast of 
Edmonton, and Victoria Settlement 
Provincial Historic Site. Those 
“beautiful, hard­working men with 
their beautiful voices” impressed 
the First Nations women they 
passed, she says.

“I always consider our water­
ways to be the matchmakers of the 

Métis 
magic 

A cultural and interpretive centre in Central  
Alberta celebrates the children of the fur trade 

By Jennifer Bain
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Daily seasonal 
experiences, like 
snowshoeing, reflect 
Métis life on the land
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The Calgary Public 
Building’s north facade  
greets concert goers 
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RESTORATION

R ecent repairs to its exte­
rior have breathed new 
life into the Calgary Public 

Building, showcasing its ornamental 
colonial­style beaux­arts design mixed 
with bold Chicago commercial­style 
architecture on the higher floors. 
The restoration earned it a Resource 
Conservation Award from Heritage 
Calgary in 2024, but the building has 
a long history of redefining heritage 
conservation.

Situated at the east end of historic 
Stephen Avenue, the Calgary Public 
Building was constructed primarily 
as a replacement for the city’s main 
post office, which shut down in 1894. 
The building’s plan was ready by 
1919, but construction delays and a 
lack of funding meant that the actual 
construction didn’t take place until 
1929, with completion in 1931. The 
eight­storey U­shaped federal structure 
then housed not only the post office 
but also offices of the Royal Canadian 
Mounted Police, Veterans Affairs and 
Armed Forces, among others.

As the years went by, the offices 

changed hands and such federal 
agencies as the National Film Board, 
the Forest Canada Department, the 
Income Tax Department and Indian 
Affairs set up workplaces there. 

The building was passed to the 
municipal government in 1982, when 
the south facade was converted into 
the lobby for the Jack Singer Concert 
Hall as part of a newly conceived 
multi­venue performing arts facility 
called the Arts Commons. The top 
three floors, however, continued 
to function as municipal office 
spaces — as they do to this day. 

Repurposing the building’s first 
three floors to become part of a 
performing arts centre brings more 
traffic now than ever before. Cynthia 
Klassen, heritage resources program 
manager at Heritage Calgary, says 
that with office spaces increasingly 
being converted into residential areas 
in downtown Calgary, the arts­and­
culture hub will see sustained use 
into the future.

Ensuring that sustainability required 
a significant interior renovation and 

mechanical upgrade in 2011 to make 
the building more comfortable and 
energy efficient.  

The big Chicago­style windows, 
long shut, were made operable again 
for ventilation and natural light along 
with installation of some new win­
dows. The exterior’s Tyndall limestone 
cladding has a high thermal mass — 
key in improving the building’s cooling 
— which helped in replacing the 
interior radiators, previously its sole 
mechanical source of heat. In another 
green initiative, the building was one 
of the first in Western Canada to use 
chilled beams, which employ water 
rather than air for cooling. This is not 
only quiet but it also eliminates the 
need for excessive air flow from me­
chanical fans. Additionally, it ups the 
energy efficiency. New infrastructure 
for possible rainwater harvesting was 
installed and can be connected to the 
local district heating utility to provide 
hot water.

A new high­performance liner was 
installed between the building’s exte­
rior and interior, boosting insulation 

Structured  
for Success

Renovations to the Calgary Public Building combined 
 heritage, sustainability and relevance

By Aadya Arora
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SELECTIONS FROM THE NEW AND IMPROVED CANADA’S HISTORY:



O U R  O N L I N E  CO N T E N T  I N C LU D E S

SOCIAL MEDIA ARCHIVESWEBSITENEWSLETTERS WEBINARSVIDEOPODCASTS

POWERFUL CONTENT FOR TODAY’S CANADA 
PRINT, DIGITAL AND BEYOND

Canada’s History offers highly visible and affordable options that ensure your message connects to our engaged and loyal 
community — whether they are at home or on the go. Award-winning content, print opportunities, newsletters, podcasts and 
webinars deliver your message to our targeted audiences over many platforms.

OUR ONLINE CONTENT INCLUDES

PODCASTS VIDEO WEBINARS SOCIAL MEDIA ARCHIVESWEBSITE

POWERFUL CONTENT  
FOR TODAY’S CANADA — 
PRINT, DIGITAL, AND BEYOND.

Canada’s History offers highly visible and affordable options that ensure your message connects to our engaged and loyal community — whether 
they are at home or on the go. Award-winning content, print opportunities, newsletters, podcasts, and webinars deliver your message to our 
targeted audiences over many platforms.



EDITORIAL SERVICES

Your next brochure, newsletter, exhibition catalogue  
or publication will be its professional best with the skills 
of our team of writers, editors and digital experts. We 
also offer translation services and print production. 
 
DESIGN SERVICES

You have the words and the images — now you 
need to put them together with polish. We offer 
design services for books, magazines, advertising, 
e-newsletters, exhibition panels and more.  
 
DISTRIBUTION 

Mail your publication or marketing material directly 
to the homes of people who value history and its 
relevance. Include it in the mailer with Canada’s History 
magazine, or use our list for your own custom mailing. 
 
CHILDREN’S PUBLICATIONS

Imagine a professionally produced comic to tell the 
story of your town or heritage organization. We’ll 
work with you to translate your local history into a 
graphic short story that children will love.

PODCASTS & VIDEO

Video and podcasts are an increasingly popular way 
for new audiences to discover what you are about. 
Get access to Canada’s History’s award-winning 
audio and video team to tell your heritage stories with 
sounds and images that engage audiences of all ages. 
 
EDUCATIONAL MATERIAL

Add to your organization’s repertoire of resources 
with lesson plans and classroom activities developed 
by public historians at Canada’s History and a network 
of award-winning educators. Our scholars will help to 
connect the stories and artifacts in your collection to 
enhance your school-visit programs. 
 
AWARDS MANAGEMENT

Focus on what you do best and leave the paperwork 
to us. As experts in awards management, we can 
oversee any stage of your recognition program from 
promotion, to intake, to assessment.

Canada’s History offers museums and heritage organizations a range of creative services 
to help share stories of history and culture. Our audiences represent a prestige market 
for cultural activities, tourism and high-quality products and services.

CUSTOM CONTENT FOR MUSEUMS  
& HERITAGE ORGANIZATIONS



$82,837 
AVG. HOUSEHOLD INCOME*

*VIVIDATA Q4 2025, CANADIANS 18+  |  **14+

READERSHIP

2.6 MILLION TOTAL
BRAND
AUDIENCE**

KEY CONSUMER MARKETS**

Metro Toronto 597,000

Montreal 231,000

Vancouver 263,000

Ottawa-Gatineau 117,000

Calgary 114,000

CANADASHISTORY.CA &
HISTOIRECANADA.CA
 
1,053,000+  UNIQUE VISITORS ANNUALLY
 
3,700,000+  PAGE VIEWS ANNUALLY
 
24,400+  GENERAL NEWSLETTER RECIPIENTS

25,400+  TEACHER NEWSLETTER RECIPIENTS

SOCIAL MEDIA 

We have a total of 136,300+ followers (English 
and French) on Bluesky, Facebook, Instagram, 
LinkedIn, Spotify, Threads, X and YouTube.

 

PAID PRINT CIRCULATION
 
22,181 AVERAGE

4 ISSUES PER YEAR 

59.5%  
MALE*

39.7%  
FEMALE*

55% live in cities with more than 1 million residents, 
close to museums, culture and shopping*

192 index more likely than average Canadian to 
purchase real estate in the next 12 months*

39% likely to purchase/lease a vehicle  
in the next 12 months*

161 index as having personal income of $100,000+*

279 index as likely to do a kitchen renovation in the 
next 12 months*

36.6 
AVERAGE AGE**

59%  
OWN THEIR HOME  
(OVER 18)*

ACTIVE READERS WHO LOVE  
CULTURE, HERITAGE AND TRAVEL



962,000 MILLENNIALS 

This powerhouse of diverse, educated readers 
looks to Canada’s History for meaningful discussion 
of contemporary issues in a historical context. Our 
readers are travellers who enjoy museums, historic 
sites, arts and culture. They make up 27.4% of the 
Canadian population and 36.9% of our readership. 

300,000 BOOMERS 

Canada’s most affluent generation has an insatiable 
desire to learn, to travel and to see new things. 

967,000 GENERATION Z 

Generation Z will be the largest generation in 
Canadian history. Diversity is a fact of life, and in the 
next 10 years they will tip today’s minority population 
into the majority. Gen Z is 21.8% of the Canadian 
population and more than 37.1% of our audience.  

EDUCATED CULTURE LOVERS 

45% of the Canada’s History audience has a bachelor’s 
degree or higher. For readers born outside of Canada¸ 
54% hold a bachelor’s degree or higher.

998,000 READERS IN FAMILY 
HOUSEHOLDS 

42% of Canada’s History readers live in households 
with children under 18, and family life is of primary 
importance. It’s a valuable market segment where 
children influence decisions about leisure activities, 
travel and technology. 59% of our audience own 
their homes and index at 191 for having a weekend or 
vacation home. 

1,354,000 MULTICULTURAL 

Canada is a diverse nation, and reaching those diverse 
audiences is crucial for long-term success. 1.4 million 
of our readers were born outside of Canada. 497,000 
have lived in Canada fewer than 10 years, and more 
than 407,000 use a language other than English or 
French at home.

LEISURE TIME IN A CHANGED WORLD

Staycations and local outdoor activities are more 
popular than ever. Canada’s History’s audience has 
taken an average of 3.3 trips in the past year and 
24.2% travelled with children. They are particularly 
active, enjoying camping, hiking, canoeing, skiing 
and fishing.

Canada’s History has a diverse group of readers who share a passion for history and 
culture. They represent a prestige market for cultural activities, outdoor pursuits and 
high-quality products and services.

OUR REACH



Closing Date 
January 9

Material 
January 15

In-market 
February 10

Closing Date 
April 3

Material 
April 9

In-market 
May 5

Closing Date 
July 3

Material 
July 9

In-market 
August 4

Closing Date 
October 2

Material 
October 8

In-market 
November 3

SPRING

A look at Canada’s rib-tickling 
contributions to the world of 
comedy. 

How four epic floods altered  
urban history. 

How recent fossil discoveries 
are changing our thinking about 
dinosaurs. 

The founding of the Canadian 
Centre for Mental Health and the 
evolution of mental health care.

SUMMER 

The role of the canoe in the 
creation of Canada.

Newfoundland’s journey from cod 
fisheries to tourism magnet.

The rise and fall of Eve adult 
theatres in Toronto.

The story behind notorious 
criminal “Red” Ryan.

AUTUMN 

50th anniversary of the Montreal 
Olympics and the Corridart Affair.

A cross-country look at heritage 
architecture.

Special: “The Beaver” section 
including the 150th anniversary of 
the Indian Act and reflections on 
the Friendship Centre movement.

WINTER 

Winter winners: how we embrace 
the cold. 

A history of children’s television 
programming. 

A look at Canada’s long-time 
relationship with the Caribbean. 

Special: Our annual Gift Guide. 

The American Civil War and the 
(false) start of the Canadian wine 
industry.
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(Editorial calendar is subject to change)



WEB AD UNITS*				    MONTHLY RATE	

Leaderboard 728w x 90h	 670

Big Box 300w x 250h	 515

*30,000 minimum impressions guaranteed

NEWSLETTER AD UNITS		  PER EDITION	
	

Leaderboard 600w x 74h	 650

Big Box 300w x 250h	 475
Custom Dedicated Newsletter	 Contact us
Sponsored Content	 Contact us

NATIONAL PRINT RATES (NET)

NOT-FOR-PROFIT PRINT RATES (NET)

P R I N T  R AT E S

CO N TAC T

D I GI TA L  R AT E S

Stacey Zita

 szita@canadashistory.ca

1x 3x 6x
Full page 6,000 5,700 5,400
1/2 page 3,600 3,400 3,250
1/3 page 2,400 2,300 2,150
1/4 page 2,000 1,850 1,750
1/6 page 1,320 1,255 1,185

1x 3x 6x
Double-page spread 11,390 10,820 10,250
Full page 6,325 6,010 5,695
1/2 page 3,795 3,600 3,420
1/3 page 2,530 2,400 2,280
1/4 page 2,095 1,980 1,875

Canada’s History has a general audience of 25,000 newsletter 
subscribers (English and French). For our educational partners,  
we have an audience of 25,000+ teachers segmented as 
primary/middle years, middle years/senior and French K-CÉGEP.



AD SIZES

Page	 Width x Height (inches)

Type page 	 6.888 x 9.333

Trim size	 8.375 x 11

DPS   	 16.75 x 11

1/2v (back of book)   	 3.319 x 9.333

1/2h   	 6.888 x 4.527

1/3sq (back of book)	 4.509 x 4.527

1/3v   	 2.130 x 9.333

1/4v   	 3.319 x 4.527

1/4h (back of book) 	 4.527 x 3.319

1/6v	 2.130 x 4.527

FILE DELIVERY

Email: Please send zipped files to Danielle Chartier  
(dchartier@canadashistory.ca). 

File Formats: PDF, fonts embedded, no trapping, with all fonts 
included, and all images in CMYK. 

JPEG or TIFF files flattened and saved in CMYK at 300 PPI.

Images: 300 PPI in CMYK (RGB files not accepted).

Bleed: 0.125 in. bleed on full pages and spreads.

Type: 0.25 in. from trim size on full pages and spreads.

Line screen: 150 LPI

Match print: If you are concerned with colour  reproduction, a 
match print proof meeting SWOP standards must be supplied.

Additional charges: Material requiring changes or supplied 
in formats other than outlined above is subject to production 
charges at prevailing rates.

INSERTS AND OUTSERTS

Bind-ins, blow-ins and polybag inserts are available  
on a limited basis. Please contact Stacey Zita at  
szita@canadashistory.ca for a quotation.

Terms and Conditions  

All advertisements must be clearly identifiable as such. Advertisements that, in the opinion of 
Canada’s History, resemble editorial features in the magazine shall be labelled “Advertisement” 
at the top of the page.

Canada’s History may at any time refuse to publish an advertisement, regardless of whether this 
advertisement has been previously accepted or published, without prior notice to the client or 
advertising agency and without liability.

P R I N T  S P E C I F I C AT I O N S



OUR ONLINE CONTENT INCLUDES

PODCASTS VIDEO WEBINARS SOCIAL MEDIA ARCHIVESWEBSITE

POWERFUL CONTENT  
FOR TODAY’S CANADA. 
PRINT, DIGITAL AND BEYOND.

Canada’s History offers highly-visible and affordable options that ensure your message connects to our engaged and loyal 
community—whether they are at home or on the go. Award-winning content, print opportunities, newsletters, podcasts and webinars 
deliver your message to our targeted audience over many platforms.

NEWSLETTER
LEADERBOARD

NEWSLETTER
BIG BOX

LEADERBOARD

MOBILE  
LEADERBOARD  

TILE

BIG BOX

AD SIZES

Size	 Width x Height (pixels)	

Website leaderboard	 728 x 90	

Website big box	 300 x 250 	

Mobile leaderboard	 300 x 250	

Newsletter leaderboard	 600 x 74 	

Newsletter big box	 300 x 250 	

SPONSORED CONTENT

Integrate your story into the editorial environment of 
CanadasHistory.ca. Sponsored content pieces are available 
on a limited basis and are positioned among stories from our 
editors and contributors. A listing for your story stays on the 
website for a specified time and can be matched with banner 
advertising to strengthen the relationship with your brand.

ONLINE ADS

CanadasHistory.ca is Canada’s premier hub for history 
enthusiasts and professionals from coast to coast to coast. 
We offer highly visible and affordable options that ensure 
your message is upfront and relevant.

FILE DELIVERY

Ad creative must be delivered to Tanja Hütter:  
thutter@canadashistory.ca

Deadline is three business days before the live date. 
Acceptable formats are JPEG, PNG, or GIF (static or 
animated). Images must be RGB colour and flattened.

D I GI TA L  A D  S P E C I F I C AT I O N S


